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Introduction

The full-scale Russian invasion of Ukraine in February 2022 significantly
increased international attention toward Ukraine. Global media coverage has largely
focused on military operations, humanitarian challenges, geopolitical developments,
and security issues. Although such coverage remains critically important, it has also
contributed to the formation of a predominantly crisis-oriented perception of
Ukraine among international audiences.

At the same time, Ukraine continues to demonstrate substantial economic,
technological, and entrepreneurial resilience. Ukrainian businesses, digital services,
fashion brands, cultural initiatives, and start-ups continue operating, developing
innovative products, and entering international markets despite wartime conditions
[8]. However, these aspects remain considerably underrepresented within the global
information environment.

The rapid growth of social media platforms has created new opportunities for
international communication and image-building. Instagram, in particular, has
evolved from a photo-sharing application into a multifunctional media platform that
enables journalists, organizations, and independent creators to reach global
audiences through visual storytelling and interactive communication [4; 5].

This study examines the potential of English-language Instagram media to
promote Ukrainian brands internationally and contribute to a more diversified
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representation of Ukraine abroad. The research is based on the case study of the
media project Brave Trade Media, an English-language Instagram project dedicated
to presenting Ukrainian businesses, brands, and entrepreneurial initiatives to
international audiences.

The novelty of this study lies in examining an independent English-language
Instagram media project as a tool for promoting Ukrainian brands and constructing
alternative international narratives about Ukraine during wartime.

Theoretical Background

The development of digital journalism has fundamentally transformed
contemporary media practices. Social media platforms increasingly function not
only as channels of content distribution but also as independent media environments
with their own formats, audience engagement mechanisms, and storytelling
approaches [4].

Instagram journalism represents a specific form of digital journalism
characterized by the dominance of visual content, concise information delivery, and
high levels of audience interaction [7]. Unlike traditional media formats, Instagram
journalism relies heavily on visual communication, including photographs,
graphics, videos, and carousel posts that combine multiple slides within a single
publication.

Another important concept is media branding. In a highly competitive digital
environment, successful media projects require a recognizable identity that includes
visual style, communication tone, editorial values, and audience positioning. Media
branding enables projects to establish trust, increase audience loyalty, and
differentiate themselves from competitors [2].

Visual storytelling has become one of the most effective communication
strategies within social media ecosystems. Through carefully structured visual
narratives, media projects can present complex information in an accessible and
engaging format [3]. This approach is particularly relevant for international
audiences that consume information quickly and often encounter content outside
traditional media channels.

Theoretical discussions on digital public diplomacy also provide a useful
framework for understanding the role of social media in shaping national images.
Contemporary states increasingly rely on digital communication to strengthen
international visibility, promote cultural and economic achievements, and
influence global perceptions [4]. In this context, independent media projects can
function as informal ambassadors that contribute to a country's international
reputation.
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Research Methodology

This research employs a qualitative case study approach. The primary object
of analysis is Brave Trade Media, an English-language Instagram media project
focused on Ukrainian brands, businesses, start-ups, and entrepreneurial initiatives.

The study combines elements of content analysis and project-based research.
The analysis focuses on the project's editorial concept, content structure, thematic
categories, visual identity, communication strategy, and audience orientation.

Particular attention is given to the project's use of Instagram carousel posts,
visual storytelling techniques, and English-language communication as tools for
engaging international audiences and presenting alternative narratives about
Ukraine [7].

Results and Discussion

The analysis demonstrates that Brave Trade Media addresses a significant gap
in international media coverage of Ukraine. While global audiences frequently
encounter information about the war, they have limited access to English-language
content highlighting Ukrainian entrepreneurship, innovation, and business
development.

The project is built around three main content categories: Brand Story,
Selection, and Challenges. Each category performs a specific communicative
function.

Brand Story focuses on individual companies and brands, presenting their
histories, values, products, and development trajectories. This format allows
audiences to understand not only business achievements but also the broader social
and cultural contexts in which Ukrainian companies operate.

Selection provides curated collections of brands, products, and initiatives
united by a common theme. Such publications simplify information consumption
and introduce audiences to multiple examples of Ukrainian entrepreneurship within
a single media product.

Challenges documents the adaptation of Ukrainian businesses to wartime
conditions. These publications highlight how companies respond to blackouts,
logistical disruptions, security threats, and economic uncertainty. Rather than
emphasizing victimhood, the content focuses on resilience, innovation, and
problem-solving strategies [8].

Several publications illustrate the project's communication strategy. The post
dedicated to monobank demonstrates how Ukrainian fintech innovation can be
presented through a concise narrative combining technological development and
social impact. The publication about Diia highlights Ukraine's progress in digital
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governance and public service modernization. Meanwhile, the content devoted to
Nova Poshta showcases the resilience of Ukrainian logistics infrastructure under
wartime conditions. Together, these examples construct an alternative image of
Ukraine as a country of innovation, adaptability, and entrepreneurial initiative rather
than solely a conflict zone.

A distinctive feature of the project is its exclusive use of English. This strategic
decision increases accessibility for international audiences and strengthens the
project's positioning within the global digital media landscape. English-language
communication eliminates language barriers and enables direct interaction with
users from different countries.

Visual storytelling plays a central role in the project's communication strategy.
Instagram carousel posts allow information to be presented through a sequence of
interconnected slides. The first slide attracts attention through strong visual elements
and headlines, while subsequent slides gradually develop the narrative and provide
contextual information. This structure combines the depth of journalistic storytelling
with the accessibility of social media content [7].

The visual identity of Brave Trade Media also contributes to audience
engagement. Consistent design elements, typography, color schemes, and editorial
formatting create a recognizable media brand and reinforce content credibility [2].
Such consistency is particularly important in digital environments characterized by
intense competition for audience attention.

Importantly, the project intentionally avoids promotional language and focuses
on journalistic storytelling. This approach strengthens credibility and allows
Ukrainian brands to be perceived as relevant participants in global economic and
cultural processes rather than objects of national promotion. Consequently, the
media project contributes to a more balanced international understanding of
contemporary Ukraine.

The findings suggest that Instagram can function as an effective platform for
international journalism and strategic communication. Through carefully designed
content, independent media projects can challenge dominant narratives and
introduce more diverse perspectives on contemporary Ukraine [1; 6].

Conclusions

The study confirms that English-language Instagram media can serve as an
effective instrument for promoting Ukrainian brands and reshaping international
perceptions of Ukraine. The case of Brave Trade Media demonstrates that social
media platforms provide opportunities to expand representations of Ukraine beyond
conflict-centered narratives. By focusing on entrepreneurship, innovation, culture,
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and business resilience, media projects can communicate a more comprehensive
image of the country to global audiences.

The research also highlights the importance of visual storytelling, media
branding, and audience-oriented communication strategies in contemporary digital
journalism. These elements enable media projects to increase engagement,
strengthen credibility, and reach international users more effectively.

Future research may explore audience reception, engagement metrics, and the
long-term impact of social media projects on international perceptions of Ukraine.
Further studies could also compare different digital platforms and evaluate their
effectiveness in promoting national brands and supporting public diplomacy
initiatives.
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